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UN Women’s Mandate

* UN Women is the UN organization
dedicated to gender equality and the
empowerment of women.

* A global champion for women and girls,
UN Women was established to accelerate
progress on meeting their needs
worldwide.

e We cannot win with half the team left
outside!
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UN Women’s Priorities

a. Women lead and participate in
decision-making at all levels

b. Women are economically empowered
and benefit from development

c. Women and girls live a life free from
violence

d. Women participate and lead in peace
and security and humanitarian action
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Where do we work?

 Headquarters in New York

* Regional, multi-country and country offices in 90 countries
in the following regions:

a. Africa

b. Asia Pacific

c. Arab States

d. Latin America & the Caribbean

e. Central and Eastern Europe & Central Asia
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SOUTHERN AFRICA

Kenya
Regional Office

Burundi

Democratic Republic
of the Congo

Ethiopia

Malawi

Mozambigue

Rwanda

South Africa

South Sudan

EUROPE AND CENTRAL ASIA

_, Turkey
Regional Office

Albania
Bosniz and Herzegovina
Georgia

Kazakhstan

Kyrgyztan

Republic of Moldova

-
-

\
(WS

\J

ARAB STATES

Egypt >0 -
N giena ASIAAND = A -
- Office A~ LN g
- THE PACIFIC AL i
F A i Ry
L fag Thailand | 5
Jordan . = /
Morocco Regional J' o //,
State of Office ¢ /B/
Palestine Afghanistan » 4,,;-,47!
Bangladesh s
AU Liaison Office Cambodia
Ethiopia Fiji
India
Nepal
Pakistan
Papua New Guinea
Timor-Leste
Viet Nam



@UN 5i3
woMEN EZ

UN Women’s funding sources

 UN Member States

* Private sector and Foundations

e Total 2016 revenue: US S327 million




UN Women and Sport

1. A tool for women's and girls' empowerment

* to increase leadership skills
* to increase confidence and self-esteem

* to help reduce social isolation, particularly of women
and girls in poverty and those that are marginalized

— UN Women integrates sports elements into programming

2. A tool for advocacy and communications

— UN Women uses sport opportunities and ambassadors for
messaging
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3. An industry that needs gender equality and
more women in leadership

— UN Women advises the IOC and federations




Asia

* Partnership with the
International Federation of
Muaythai

* Focus on engaging and building
skills of young people, athletes
and trainers to challenge
harmful masculinities and
foster respectful and
non-violent relationships

* Awareness raising campaign on
ending violence featuring
Muaythai celebrities
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Partnership with Georgia Rugby Union

Uses sport as a tool to end violence against women and girls

Male rugby players deliver messages on ending violence and “Sportsmen talks with boys”
held in schools and at games

Raises public awareness about and promote zero tolerance of gender-based violence

Promotes existing services for victims and survivors
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Partnership with
Valencia Club de Futbol

*Valencia CF contributes S1.4 million
to UN Women’s work over 4 years

*Use of UN Women logo on jerseys
during European competitions and
some matches of La Liga

* Gender equality messages on
electronic banners and billboards in
stadium

% LA LIGA WORLD &=
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Football camps in Jordan

* Football camps for Syrian
refugee girls and Jordanian girls
in Jordan

*Objective: social cohesion and
Integration

*Girls play in mixed-nationality
teams, learn non-violent
communication and develop
friendships
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One Win Leads to Another

Joint Olympic Legacy programme of UN Women and I0C
a. In partnership with Women Win and Brazilian Olympic Committee

b. With support of the Swedish Postcode Foundation and Always
#LikeAGirl
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Objectives

1. Harness the power of sport itself:

* Create sustainable access to sport practice
for women and girls in typically excluded
communities

* Challenge and change gender-based
discrimination and harmful stereotypes

e Build self-esteem

2. Use sport as a vehicle to empower young
women and girls:

* Build economic and leadership skills

* Improve knowledge of health and their own
bodies

* Improve knowledge of violence prevention
and available services
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One Win Leads to Another

* Olympic Villas
o Managed by the municipality

o Free sports facilities, spread across socially
vulnerable areas of the city

o Multidisciplinary team as part of the staff

e 2x week: 1 hour sport and 1 hour gender workshop
with a curriculum around 4 modules:

o Leadership
o Sexual and reproductive health and rights
o Financial planning the future

o How to prevent and what to do in the case of
violence against women and girls
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One Win Leads to Another

* 16 Olympic Villas and 2 NGOs
completed the implementation of
the programme

* 805 participants so far
* Age range of participating girls: 12-18
*51 trained facilitators

* 663 community members and 85
institutions impacted through the
local events

* This year: 150 girls in prison and
out-of-school young mothers
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One Win Leads to Another
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2016 Rio Olympic Games

* |OC President invited our Executive
Director and one programme participant to
carry the Olympic Torch to represent
women and girls around the world

* Joint event to give girls an opportunity to
share how the programme has made a
difference in their lives

* Brought 400 girls to the Olympic Park for
handball and water polo

* One participant from “One Win Leads to
Another” was part of the Closing Ceremony




“Trying to be better than | was
yesterday makes me a winner
already.”

Micaele Fernandes,
16 years old, Rio de Janeiro,

Handball
#Rio2016 @UN 557 vﬁ;m
#womeninsport WOMEN 1 davins

#Rio2016
#womeninsport

“I've learned that being a
leader is not bossing
around, but being able to
become an example and
listen to others.”

Thaiza Vitoria da Silva,
13 years old, Rio de Janeiro
Handball
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Partidos politicos, exposiciones.
festivales de masica, clubes de lectur
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Contesto siempre: porque somos | ntm mitad de
Ia poblacion. Y hasta la dltima generacién hemos
vivido en silencio, sosteniendo y construyendo
el mundo desde la cocina, la sala de costura.
Calladas. Pero todo el movimiento social de los
1ltimos 100 afios nos ha dado la voz y la palabra...)

a accion. Pera para ejercerla hacen falta espacios,
lenguaes y referentes donde buscarse, hablarse,
escucharse, hermanarse, compartirse, encentrar-
se. Y esoson, y en, todos los «lugares
de, por, con, sobre... mujeress.

Aun asi, es cierto que las mujeres de mi genera-
citin —que graciasa todas las hichadoras que nos
precedieron ya hemos podido elegir muestro cami-
no-— tenemos miedo a estas etiquetas. Porque

yenaasmig sy viguelas

partes, de Pakistin 1 Finfandia. Fn todo el mundo, sirven para
crearun espacio de reflexion donds mujeres y chicas comparten
sus prcocupagiones y hablan sobre los desafios de s gualdad do

Fabis llegad el moemento de erear un parido que siouse
ese asunto emre las prioridades de laagenda poliica
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Scoring for gender equality through sport

e visibilizar el trabajo de las mujeres
ehatro o b misica electrénics, I eapert.
mensacién sonora y el cine mis arriesgado-
En esa misma lined, dentro del séprimo
arte, s muestra itinerante Myjeres ds Cine,
que ya va por su séptima edicién, busea
reafzar con sus proyecciones el papel
femenino en esa industria.

Reclamo en los museos

También se ha vivido una pequefia rev-
lucion este afio en el mundo de las arces
plisticas: Ia presencia femenina ha prsado g
ser reclamo para exposiciones y ciclos. Esta
tendencia cristaliz en enero, cuandn la
Gallery de Londres inaugurd Chumpagne . 1 —
primera colectiva centrada iinicamente en mifle- «CADA VEZ HAY MAS T ¥ | Quiz | Snapsnats | Peto essays [ Videos | Fromwhere 1 seand... | News | Jointhe conversation|

res::lsms sll?n que, subrayan, o ofrece una vista \ A SENSIBILIZACION

i 5 PARA AVANZAR EN : ] Theissue =
I cosa, pero juega ol i I hora de: L
ET%?.‘.Z;? w‘?i‘s]u,.m#sem“é 5?%}'!?‘532‘?.2'.'51@,.1:@ ; LA IGUALDAD» s ;
da . Es es v . Rosa Lrbdin, de e Ja M B3
e e g “ONE WIN LEADS T0 ANOTHER” A RID 2016 o=
sandra )y enelque el

e sy o e e Doy Mo e, iioncs Etenina o progrumacion,parsvicizarel b SOCIAL LEGACY IN THE MAKING i |

mecenas de la Rubell Family Collecrion de Miami, abrieron 2l de creadoras como mmnﬂiu@uuﬁ,;ﬂ 1.

piblico Na M Land, su colecci6n de artistas Bmeninas, quedelzo  Movimientas v festivales mis veteranos, como il Creano
de septiembre al B de enero podrd verse en el National Museum Women of the World (WOW), no son sjenos a esta efervescen-
Women in the Arts de Washingion. Pero esta tendenciapoimplicscia, «Fllas Crean nacio hace 12afios y sirve para hacer visible el
e cxita gaakladen ol mundo delare. P aque el nimerode protagonisg eruico ceesients de Ly mujores somo ereadoras
reciente- de este tipa de citas sigaifica
mante, sigue msuenm una brecha de género en el mundo delaree . que caca vez hay una mayor sensibilizacion sobre la necesi
de avanzar en b iguakdad entre mujeres y hombres. La actividad
artistica y culrural ha sido, y tiene que s2guir siends, una fuerza
muy poderosa para transformar el mundo en que vivimass, subra-
delam prenhsam il oo, ekl o s e it del it o Wiy
, n progr: conpara I Igualdad de Opo . Domino Pateman, programa-
DENY Umpuls:du porsus di v, Masowell Osbor: de WOW, incide en que sus festivales sestinen todas >

:'_:‘ i THE INTERNATIONAL OLYMPIC COMMITTEE (IDC), UN WOMEN AND WORLDWIDE OLYMPIC
= PARTNER P&G'S ALWAYS BRAND CELEBRATE THE COMMUNITY-BASED SPORTS PROGRAMME
'WHICH SETS OUT T0 BUILD LEADERSHIP SKILLS AND INCREASE SELF-CORFIDENCE OF 2.500
ADOLESGENT GIRLS IN BRAZIL AS A SOGIAL AND OLYMPIC LEGAGY OF RID 2016.

Ia Qlimpica Greip spor in Rio d Jansiro four women [25
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The New York Times Feature

In the Shadow of the Olympic Park, Women'’s Sports [Lag Behind
ik B 00000 [

“One Win Leads to Another is
the I0C’s single legacy
programme here that focuses
solely on girls and sports, but
it may be the most important
of its initiatives.”
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Upcoming

e Continue and upscale the Rio programme to
other countries

* Continue and expand partnership with the |OC



Partnership with World Flat Track Derby

Association p
*WFTDA will join “One Win Leads |
to Another” " DA

*Donate equipment and facilitate
roller derby sessions as part of
programme activities

\__X

In support of

*Screen joint PSAs on espn\W

*Raise money for programme



